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The best brand in the world is you!

LiTto| Mz HallT 1= AlCH
Personal Branding KoreaZ} &7 st7l&LCt.



마지막.mp4

Personal Branding Korea

Park , seoyeon
Personal Branding Korea 1 +¢&

Y

I>i: 2 QE)’D 2 ¥
K2 - .
2 3w y, |- BPPX0T 1 PX,
H _oLEi W , G erk,2 © N, Y
% aLlwolM X0 MC
i gL 1+, Agt. -
e At} . WCCPVY™ ~° 4 4€f o
% , . Tbp. 2 S
(O’)I/l b’\ wDWu l‘J’-NI
2016Y L um. " ENY 9> N
At . 67 1 6" {ns v
b _ M ., 4~ . ., m* J "Yn

> 50
GlLEbpwnWaA
A( appearance ) B(behavior) C (communication)

A-dLLpp: p Thpvy.
AwpWhw A et Tw allwoTl
A1 L odoy
d A4, "Y 0104081 2570 ALV Wa 3dw wol =0y
=0 Ax Oy-1 E' Oy
syimagekorea@naver.com ACEO ~ E" wd LppmL






L
PERSONAL BRANDING

! o WL



People who are aware of, and

ashamed of, their prej

well on the road to e
them.

udices are
iminating

— oot —

AZQUOTES



| 0 LTE M & E LR

10% ¢/ p'A,30% m A4l KL ,60% L' < > {
b S oo A-” B JES I A& pi






-

How To Make Personal Brand




Beauty Inner Beauty
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- Brian Tracy
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Albert Mehrabian

a pioneer researcher of body language in
sgd 084/ S8r + ent mc
that the total impact of a message is
about 7 percent verbal (words only)
and 38 percent vocal

( including tone of voice, inflection, and
other sounds)

and 55 percent nonverbal
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