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¸  Personal Branding Korea Ҋ ╧ở 

¸˼₂ ḓở ṻ ˼₂  ♆̎ 

¸ ᵖ Ѯῳ ỵ̧├∙ ᵝּקҲở̐♩ ּקҲ̧Ὕ 

¸ ‗ở╧ḯҊ ̧ ͏ᴘḳ˼₂  Ὕ̧כ№ ̐

¸ ᾂЏẁםӢ ὒ MC 

¸̭ █Ḷ♩ ⁴̬  Ἅ▄⁴̬⌐∙ 

¸Ἁ↕Ҋ ̧ WCCP ̃⌐̐♩ Ҽᶴ  ◌ 

¸ ̭╧ḅּ₂˼ק  ṥ ◌ 

 ̧(ở)Ҋ ḇ̭ẁםӢ  ừ▄̃ᶴ 

 ̧2016У ╩♅■∙ˉḘҊừ ᶕ˃ở Ҋừ 

¸Ἁ↕Ҋ ̧ ṏ˝Ҋ ∙ ṏ˝╢ᴫ♩  ̃⌐̐♩ Ὕᴫ 

¸ḅ̭ Ҋ ̧ ̃˼₂■̐♩ Ὕᴫ 
 

 

˃╢ṧ‎  
 

ᾂЏ╧ḅּקẁםӢ Ἇ   
A( appearance ) B(behavior) C (communication)  
 

Á ˉ╩╧ḅּ̒קᵖᵎ  ╧ḅּץ♆ק.  
Á ẁםӢʷ ᵎ еד⁭ѡ ᾂЏẁםӶ 
Á ̎ʾ ‎ ἲ ╧ ṏ╩Ѹ.  
Á ᶘӤ ẈּכѮᾂѡ ẁםӶ╧Ѹ. 
Á ϫѸ−‎ Ἐ̎ Ѹ. 
Á CEOᵎ  ⌐  Ἐ̎♅╩ ╧ḅּקᶆ╧ ,  

 

Personal Branding Korea  

Park , seoyeon  

 ḓἉ⁴̧Ὕ  010 4081 2570  
  syimagekorea@naver.com  
 





      ϫᵎ „Ԝ˪ ╩ᾌᾋ  ˣ╩ʷ? 



    ḅ̭╢ ᾑᵖ ■ ̃Ӥ ₡  ŜҊ╩ּקʸᴚŝ 
 
  ϼἐ Ợזө╙ ᵣϹ╙ԅ 30  Ό⁄ ỮҍḢ╥ Ϯ╪, 
  ̪┴♬ҵ, Ἓ˶ ,ᾐᴧˁ, ἛᾒἛ⁄ ҍ  ‡Ѣ♬ҵ  
  ʺ ὡ▓ѻ̆ ⁷̯Ӈ‡︠ 



 
 ?╘Ἓ̑ ʺѫἛ ╥╬◑וֹ
 
 

10% ♆ᶴּקᾌ, 30% ■ᾍ╢ Ѩᴌ, 60% ╩ʹ̒˾› ╢  ˷♩ 
 

              - ḅ̭ Śּר◌›Ἁ╢ Ἐ̎Ἐś› Ҋ  Ɑở  ϼ↑ 

 Ṑ╢ 90 ᴘѡ ╩ʹ̒˾› ѽᴋ▐Ѹ 



ʷῳ■Ҽ  ̐˷ 200ᶕ╖ Ҋừ╓ᴘ ἏᶴⱭở ∙רּ 
 
Ἁ ʷ◌  ᾂ‹◌רּ ᴃᾂѡ Ŝ Ɑּרỵ ›Ἁ ₓѡ Ṑ◄  Ҋ╩̒
˾(45%)ׇѡ ҃Ṇ╧ ʷ◌ ᵡ Ѹ 



How To Make Personal Brand  



Inner Beauty  Beauty 

Personal  
Brand 
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-  Brian Tracy  
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 Ŝ  ŝ     L. (Robert L. Shook)  
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PERSONAL IDENTITY 





Ŝɵ ᾄ ᵣ╖ џЅ>ŝ̫ ׂש⅔  ˣ╧ ῳѮׇ  
 ͋ ᵣ╖  Ԃ  

ŜừҊ›˪ „Ԝ˪ ṏ╧џЅ>ŝ̫ Ҕ ׂש⅔ Ѹ.  

Albert Mehrabian  
 
a pioneer researcher of body language in 
sgd 084/ŝr+ entmc  
that the total impact of a message is  
about 7 percent verbal (words only)  
and 38 percent vocal  
( including tone of voice, inflection, and 
other sounds)  
and 55 percent nonverbal . 



ϼʷ ṏѡ ϫ  ϳ╧ ṏѡ ϫ 

╧ḅּק 





ˁʺѤ ‬̳˿₅╙ ג 

̆d    
 r ̇



ₓ  ╧ᾂ ͖ 

 

ϫ╢ …̰╖ ♩ᶑ╓ᴘ ṕѮѸ. 

ꜚ ̐ → ╢ …̰╖ Ẉ̧ ⁭ ̒ ѮѸ. 

ꜚ/→ ͉ ,שׂ  ̐ ╧ḅּק ᶑ›Ἁ Ҕ ꜙ╕ ╧ ₓ  ╧ᾂ█ѮѸ. 

with  Personal Branding KOREA  














